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President’s Update

Sunshine Garcia
CASFAA President
Director of Financial Aid & Scholarships
California State University

Channel Islands

Welcome to the 2014 Conference! Seasons of Change

As we near the end of the year, this has definitely been a Season of Change
for CASFAA. We moved the annual conference to November instead of
December, many of our CASFAA colleagues have had transitions in their
roles and CASFAA is looking forward to the future to strengthen our
mission and purpose.

The executive council and conference committee has put together a won-
derful conference for you this year! Your segmental representatives have
coordinated special sessions for attendees to hear important segmental up-
dates. The program chair has worked with the segmental representatives to
bring you a conference program with topics relevant to you and our profes-
sion, Dewayne Barnes, Joanne Brennan & Melissa Moser have feverishly
worked almost around the clock to bring the conference together to ensure
everyone leaves with information and training you can put into practice in
the office. I want to thank our many vendors who year after year continue
to support CASFAA and its members. A special thanks to our Platinum
Conference Sponsor ECMC and our Silver Conference Sponsor Inceptia.

In addition, in the spirit of collegiality CASFAA was able to collabo-
rate with WASFAA & NASFAA to bring you a pre-conference session
on Need Analysis. This session definitely offers top-quality training and
resources relevant to our association’s membership. Developed by the
NASFAA Training and Professional Development Committee, and pre-
sented by WASFAA Training Committee volunteers who are seasoned
financial aid professionals.

On Monday, you can look forward to an evening of dinner and dancing,
Be sure to hit the red carpet where you can capture pictures with your
colleagues and friends at our very own photo booth!

I would like to take a moment to thank
the 2014 Executive Council and all of our
volunteers, without you CASFAA would

not be the great organization it is today!

Welcome to Anabeim and let’s
celebrate our

Seasons of Change!
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President:
Sunshine Garcia,
CSU Channel Islands

Vice President-Federal Issues:
Anafe Robinson,
Pierce College

Secretary:
Thomas Le,
Marinello Schools of Beauty

Treasurer-Elect:
Dewayne Barnes,
California College of the Artsy

Community College Representative:

Robin Darcangelo,
Solano Community College

Independent Representative:
Gary Nicholes,
Fresno Pacific University

UC Representative:
Annie Osborne,
UC-San Francisco

2015 CASFAA Executive Council

We would like to thank all the CASFAA members who voted. Congratulations to the elected officers who have graciously volunteered
their time to serve CASFAA and its membership. The 2014 & 2015 Executive Council will come together after the conference on
November 16th & 17th to ensure a smooth transition into 2015 and for the new executive council to learn more about their roles,
governance and our association, The 2015 CASFAA Executive Council will begin their work for 2015 on January 1, 2015.

President-Elect:
Scott Cline,
California College of the Arts

Vice President-State Issues:
Beryl Schantz,
Sacramento State

Treasurer:
Daniel Reed,
San Diego Christian College

Access & Diversity:
Robert Weinert,
Jr., Cuesta College

CSU Representative:
Michelle L. Rodriguez,
CSU-Fullerton

Proprietary Representative:
Lissa Wayne,
New York Film Academy

N,
Rs> Congratulations!
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“Unity is strength...
when there
is teamwork and
collaboration,
wonderful things can
be achieved.”

-Mattie Stepanek

SEASONS
. “CHANGE

Join us November 2—4, 2014, at the Marriott in Anaheim, California

g

Get involved in association activities.
Discuss the latest financial policy issues.
Learn how to take a leadership role.

Network with peers, policymakers and other educational partners.

casfaa

www.casfaa.org

The premier networking event for financial aid professionals. Register today.
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casfaa
What’s the Scoop?

/-

® Rob Smith is your new Navient
Relationship Manager assisting pub-
lic and private non-profit schools in
California and other Western states.
If you have Federal Loan servicing
or compliance questions, or need as-
sistance with financial literacy and default prevention,
please don't hesitate to contact Rob.

® On September 8, 2014, Yvonne Gutierrez-Sandoval
became the new Director of Financial Aid at Rio

Hondo College.

® Julie Aldama was promoted to
Financial Aid Director at Whittier
College. Julie has been with Whittier
College for 14 years with 10 of them
being in the Financial Aid Office.

® After 14 years of dedicated
Service with PHEAA, Diona Brown
has been named as the new Public
Sector Representative for FedLoan
Servicing.

® Jonathan Belanger was hired as
Financial Aid Assistant Director

at Whittier College. Jonathan is a
2012 alumni of Whittier College
and was a work-study student in the
Financial Aid office during his time
at Whittier.

® David Alcocer who served as the Interim Direc-
tor of Student Financial Support at the University of
California’s Office of the President (OP) in the wake
of Kate Jeffery’s retirement from the Director role in
June 2012, has moved to the UC systemwide office of
Budget and Capital Resources.

® Barbara Hoblitzell has been selected as a policy and
regulatory analyst at the U.S. Department of Educa-
tion working with Carney McCullough at the Office
of Postsecondary Education (OPE) in Washington,
D.C. Barbara previously worked at the University of
California’s Office of the President as an Associate
Director in the Student Financial Support unit.

® Arturo (Tito) Covert-Ortiz cele- \
brated one year with the Whittier
College Financial Aid office as their
front office coordinator, Tito rounds

up the whole Whittier Financial Aid
team and keeps them all on track.

® Sherrie Padilla retired as Director
of Financial Aid at Antelope Valley
College after 25 years of service

in July 2014. Sherrie is starting a
second career as Director of Finan-
cial Aid at the University of Hawaii
at Hilo. She is loving the complete
change of scenery from desert landscape to tropical
paradise. And loving the slow island pace!

® Alan Ishida joined Financial Aid
TV, an online video publishing com-
pany that answers student financial
aid questions, as Director of School
Partnerships. Formerly with Nelnet,
Inc., Alan’s objectives are to educate
the financial aid community about
available FATYV solutions, and to ensure school part-
ners maximize the benefits of the service.

® After 10 years at the University
of Southern California, Eileen Scully
Brzozowski is leaving her position

as Associate Director of Financial
Aid due to a relocation to the East
Coast. She is excited to take on the
role of Director of Financial Aid &
Veteran’s Affairs at Eastern Florida State College.

® Justin Jimenez was promoted to
Financial Aid Assistant Director at
Whittier College. Justin is an alumni
class of 2010.

® Ron Lee joins Inceptia as
Strategic Businesss Director for
the region including Northern
California, Alaska, Oregon,
Washington and Idaho.
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Committee Update

CC Segmental
Breakfast & Update

Robin Darcangelo
CC Segmental
Representative

We will be kicking off the conference with a breakfast along
with some awesome speakers. To begin with, we have Linda
Michalowski, Vice Chancellor, Student Services and Special
Programs from the California Community College Chan-
cellors Office. Linda will be talking about SSSP and Stu-
dent Equity and their relation to Financial Aid. She will be
talking about Student Success and all of the initiatives going
on throughout the state.

Tim Bonnel will be providing an update from the Chancel-
lor’s Office. Rhonda Mohr and Ruby Nieto will be support-
ing Tim in a panel discussion at the table. All regions will
have a roundtable discussion and opportunity to discuss
challenges and concerns and then present to the panel for
their input. We are looking forward to a great conference!

The CASFAA Executive Council through the CASFAA
Training Committee has facilitated the collection and pro-
motion of all web training or online training opportunities
available through the various industry partners each month.
The webinars can be found by CASFAA members through
a monthly email announcement, and all the training ses-
sions are also updated on the CASFAA calendar. Each
month there are typically between 30 and 40 web based or
conference call training opportunities covering a wide range

S/ CORNNECTER @K FACHEEBEEIK

Did you know that CASFAA has its very own Facebook page?

Become a member of the CASFAA Facebook page to ensure that you
get all of the latest updates! The conference is just around the corner
and you don’t want to miss anything!

Welcome, California
Communicy Colleges

of topics including debt management and default preven-
tion, return to Title IV funds, creating a policy manual, cus-
tomer service, communication with students through social
media, federal loan servicing tools, and much more. This
has benefitted both financial aid administrators by pulling
these opportunities together in a single monthly source so
they can plan each month on what sessions they would like
to participate in, and for industry partners by providing an
added promotion of their own information sessions to the
CASFAA members. Any industry partners who would like
to be included in this monthly promotion should send an
email to: thalassa.naylor@salliemae.com for more infor-
mation on how to promote their session to the CASFAA
Membership. A special thank you to Thalassa Naylor for
her support and fine work with CASFAA.

~

https://lwww.facebook.com/#!/groups/169935263093/
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Committee Update

Access & Diversity
Update

Tom Le
Access & Diversity
Member at Large

CASFAA 2014 Scholarship Winners!!
On behalf of the CASFAA Executive Council and the

Scholarship Committee we are proud to announce this year’s
recipients for the 2014 CASFAA annual conference schol-
arships! The CASFAA Executive Council is committed to
the legacy of providing scholarships to our membership to
assist with subsidizing costs to our annual conference due
to budgetary constraints especially during our recent times
of economic crisis. The scholarship covers complimentary
membership to CASFAA, travel to and from the confer-
ence and lodging. Many of our scholarship recipients are
attending the conference for the first time! Remember the
excitement of your first conference attendance?? We look
forward to mentoring the professional development of these
honored recipients as new members and future leaders of

our association. Please be sure to welcome and greet these
scholarship winners at this year’s conference in Anaheim,
CA and show them why we love what we do as aid adminis-
trators and why our association rocks!!

Proprietary Segment Scholarship Recipient
Venuta Dailey, Heald College

“My ultimate goal is to become a Finance
Manager and in the process I want to work
| my way up to Senior Financial Aid Advi-
sor. I want to make sure that I provide out-
standing customer service to students to
ensure that they understand the decision
they are making about their investment in their future. I want

to make sure that I am up to date with new regulations and
learn about compliance concerning financial aid. This would
help me counsel students in order to help them make in-
formed decisions about how they will pay for school and help
them to apply and create a financial aid package.”

Grad/Professional Segment Scholarship Recipient
Jean Moncada, Point Loma Nazarene University

“I just moved to California two years ago and
not familiar with state aid. I will learn what
our state has to offer. Our institution is ex-
panding our offerings to include degree com-
pletion and various certifications which I will
be advising these students. I want to become
a financial aid officer. This is also a great networking op-
portunity with other financial aid professionals to compare
best practices. I want to be up to date on current regulations

and share with my colleagues what I've learned.”

Community College Segment Scholarship Recipient
Robert Weinert Jt., Cuesta College

“It is my hope that by receiving a scholarship
I will be able to attend the 2014 CASFAA
Conference and to develop myself in my new
role and for my financial aid community.
My career goal is to become a Financial Aid
Director at the community college level. The
conference will provide me the opportunity to network

with colleagues and learn best practices to be an effective
financial aid administrator.”

Independent Segment Scholarship Recipient
Kevin Ow, Dominican University of California

“My primary career goal at this early stage
of my career is to help improve the student
experience of those attending Dominican
University. I am an alumnus of the Univer-
sity and I have vested interests in the success

of our students and ensuring they transition
into a successful alumni. Financial stress is a major detriment
to a positive student experience and I want to mitigate those
negative impacts by contributing to our office’s level of service
and efliciency.”
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Committee Update (continued)

CASFAA 2014 Scholarship Winners!!

UC Segment Scholarship Recipient
Justin Ko, University of California-Riverside

“The CASFAA training events are a
great opportunity for financial aid profes-
sionals to develop a better understanding of
the subject by providing a wealth of new in-
formation and an opportunity to build and
create relationships with others that share
similar career goals. By attending a CASFAA Conference I
hope to discover ways to get involved with the association ac-
tivities and participate in events that will improve my knowl-
edge and also allow me to understand how those experiences
have found success in their career path. Through the guidance
of experienced and tenured veterans I can recognize the dif-
ferent skill sets required to better serve the student popula-

tion and understand what attributes are necessary to become
an effective leader.”

HELPING STUDENTS
ACHIEVE THEIR DREAMS

Every family is different when it comes to saving,
planning, and paying for higher education.

For more than 40 years, Sallie Mae® has offered
products and services that help students and their
families cover the expenses of the college experience.

We encourage students and families to supplement
savings by exploring grants, scholarships, federal and
state student loans, and to consider the anticipated
monthly payments on their total student loan debt and
their expected future earnings before they consider a
Sallie Mae private education loan.

CSU Segment Scholarship Recipient
Nolasco Vicente, Cal State University -San Marcos

Y

2

Being the first in my family to go to college
was not an easy task but I know it was just
the beginning of my career. Furthering my
career as a financial aid professional at CSU
San Marcos is a dream. I believe CASFAA
will help me to understand and connect the

e

knowledge that would help me be a resource to my managers.
I hope to gain a better understanding of financial aid policies,
increase my efficiency, and overall quality of service to our

students, educators, and the community.

s II- M

Sallie Mae offers a full suite of products and services, including the Smart Option Student Loan® and Insurance products

» For more information visit SallieMae.com

©2014 Sallie Mae Bank. Al rights reserved. Sallie Mae, the Sallie Mae logo and Smart Option Student Loan are service marks or registered service marks of Sallie Mae Bank or its
subsidiaries. SLM Corporation and its subsidiaries, including Sallie Mae Bank, are not sponsored by or agencies of the United States of America. SMSCH MKT10122 1014

CASFAA NEWS ¢« CONFERENCE ISSUE 2014

/


https://www.salliemae.com

California Student Aid Commission Update

Diana Fuentes-Michel,
Executive Director California
Student Aid Commission

California’s New Middle Class Scholarship and
New College Access Tax Credit Fund Bring
Relief to Thousands of Students

The California Student Aid Commission has notified
72,965 California State University (CSU) and University
of California (UC) students of their Middle Class Scholar-
ship (MCS) award amount. Students can view their award
details by visiting www.webgrants4students.org and estab-
lishing an online account.

Awards under the Middle Class Scholarship 2014-15 aca-
demic year went to 56,984 CSU students and 16,017 UC
students. * The Commission anticipates making awards to
an additional 7,550 in the 2014-15 academic year, in addi-
tion to a yet undetermined number of MCS awards to UC
and CSU students throughout the academic year.

John R. McDowell, Jr., Chairman of the California Student
Aid Commission announced, “The maximum Middle Class
Scholarship award for the 2014-15 academic year is $1,710
for a University of California student and $768 for a Cali-
fornia State University student. In total, the Commission
awarded $53 million in Middle Class Scholarship funds.”
He added, “This new scholarship program expands oppor-
tunity for California students beyond the state’s Cal Grant
financial aid program. In the 2012-13 academic year, the
Commission invested $1.5 billion in 260,718 California
students through Cal Grants.” The Middle Class Scholar-
ship is funded through General Fund revenues from Propo-
sition 39, which voters approved in 2012,

The Middle Class Scholarship passed unanimously in the
State Senate and passed the Assembly with overwhelm-
ing bipartisan support. The MCS program is intended
to supplement students’ existing financial aid packages.

Students are deemed ineligible for the Middle Class

*Award amounts represented here are initial award offers subject
to change.

Scholarship if they were already receiving “need-based”
financial aid packages totaling at least 40% of their tuition
from other resources.

Over 385,000 new and continuing undergraduate student
families applied for the MCS in 2014. Students awarded
a MCS met all Cal Grant program requirements with the
exception of the income and asset test because Middle Class
Scholarship families are allowed an Adjusted Gross Income
of up to $150,000. MCS students are required to maintain
satisfactory academic progress (SAP).

California’s New College Access Tax Credit Fund

California’s New College Access Tax Credit Fund is in-
tended to increase the Cal Grant B Access Award amount
for California’s lowest-income students to improve higher
education graduation rates through $500 Million in avail-
able tax credits, in the College Access Tax Credit Fund by
leveraging federal tax deductions for charitable contribu-
tions. The College Access Tax Credit Fund will provide
both individual and corporate taxpayers with a tax credit
worth 60% of the amount donated in 2014-15, 55% in
2015-16 and 50% in 2016-17. After three years, in 2017,
the College Access Tax Credit Fund program sunsets. The
Fund is aimed at increasing students’ Cal Grant B Access
Awards to be more in-line with inflation; average 2015-16
student awards may increase to as much as $3,000-$5,000.

Middle Class Scholarship
and New College Access
Tax Credit Fund

www.webgrants4students.org

L _____________________________________________________________________________________________|
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FedLoan Servicing
» We are here for YOU!

FedLoan Servicing has been assigned by the Department of Education to service your federal student loans. We are
dedicated to providing easy and convenient ways to manage your student loans.

FREE BORROWER RESOURCES

ACCOUNT ACCESS - Manage your student loans anytime with Account Access at MyFedLoan.org. You
can even make payments on our mobile site from your smartphone or mobile device! You can also check loan
balances, model your repayment plan options, request a new payment plan, and much more.

MAKING PAYMENTS WHILE IN SCHOOL - Remember that your unsubsidized loans accrue interest every day. If
you can make payments toward that interest now, you can save money in the future! Once you leave school
or drop below half time, any unpaid interest will be added to your principal balance, increasing the total you repay.

REDUCING YOUR DAILY INTEREST - Borrow smart and only borrow what you need. Return any excess funds
within 120 days of your loans being disbursed.

YOUCANDEALWITHIT.COM - Understand your student loans, know your repayment options, and get tips on

~.-=| " how to manage money. YouCanDealWithlt.com provides practical advice on how to deal with common financial
sees situations such as understanding student aid, learning effective money management, and dealing with the
dangers of credit cards while enjoying the benefits.
Considering a career in Public Service? '

FedLoan Servicing is the designated servicer for the Public Service Loan Forgiveness Program. If
you plan to work full-time at a public service organization or volunteer full-time with AmeriCorps or
Peace Corps, you may qualify to have a portion of your loan balance forgiven.

> Learn more at MyFedLoan.org/PSLF.

Is consolidation your best option?

Consolidation may be right for you if you have loans with multiple servicers, have significant loan
debt, have more than one type of federal loan, have loans with variable interest rates, or have trouble
paying the monthly amount due. There are advantages and disadvantages to loan consolidation.

> Visit MyFedLoan.org/Consolidation for more information.

We are here to help.

If you are having trouble repaying your loans or have a question, contact us.

Loan Counselors are available Monday through Friday 8:00 AM to 9:00 PM (ET)
at 1.800.699.2908; or visit MyFedLoan.org 24/7.

Building on PHEAA's 50-plus years of student aid experience, FedLoan Servicing was established to support the U.S. Department of Education’s ability to service student
loans owned by the federal government. FedLoan Servicing is one of a limited number of organizations approved by the Department of Education to service these loans and is
dedicated to supporting borrowers with easy and convenient ways to manage their student loans. For more information, visit MyFedLoan.org.

FLS-FLSOO
090814


http://www.myfedloan.org
http://www.youcandealwithit.com
http://www.myfedloan.org/manage-account/loan-forgiveness-discharge-programs/public-service-loan-forgiveness.shtml
http://www.myfedloan.org/direct-loan-consolidation/counselor/index.shtml?ref=mURL

How America Pays for College

Thalassa Naylor
Director of Business Development
Sallie Mae

Families who have planned ahead to pay for all years of col-
lege (38%), have more options available to them—while
those without a plan are more likely to focus on affordability.

That’s one message of How America Pays for College 2014, the
national survey conducted by Sallie Mae® and Ipsos. The re-
port also confirmed that parents overwhelmingly believe that
college is a worthwhile investment (98%), but at the same
time, they are resourceful in containing costs.

Making choices to afford college

This annual study, now in its seventh year, shines a light on
some of the choices that families are making to afford col-
lege. This year revealed the highest enrollment in two-year
public colleges since the survey began (34%, up from 30%
last year). In other cost-saving measures, students opted to
attend in-state institutions (69%), cut back on entertainment
(66%), live closer to home (61%), or live at home (54%). Ap-
proximately one-third reported encountering unanticipated
expenses, like textbooks and travel costs.

Reaching into their pockets

This year’s study also showed that families reached into their
own pockets to cover more than 40% of college costs. Bor-
rowing decreased to cover only 22% of costs, the lowest level
in five years.

Families remain committed to college,
but make choices to meet costs

Planners versus non-planners

Families with a plan to pay for all years of college were less
likely than non-planners to restrict their choice of college
based on cost. They also borrowed less to pay for school. On
the other end of the planning spectrum, families who were
the least prepared financially were the most likely to have
considered not attending college due to cost.

'The importance of guidance

These findings highlight the value of well-informed guid-
ance and support that students and their families continue to
need from schools. A well-thought-out plan can help families
make the right financial decisions from the outset, reducing
the probability that their student will need to change direc-
tion after enrolling.

For information and tools to help your students and their
families build a plan to pay for college, visit www.SallieMae.
com/PlanForCollege.

The full report of How America Pays for College 2014 and
an infographic of the major findings are available at www.
SallieMae.com/HowAmericaPays. The infographic is on the
facing page for you to see.

Source

Parent borrowing

* Numbers are rounded.

How Families Paid for College

Grants & scholarships
Parent income & savings
Student borrowing
Student income & savings

Relatives & friends

Percentage*
31%

30%

15%

12%

7%

4%
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Students used more cost-cutting measures

How America

Pays for College

66% 61%
Making Choices to Pay for College L6 ] o wrome

There is no single way to pay for college. Families are using a variety of sources and
making a number of choices to afford higher education.

O believe college is a
O worthwhile investment
Did you know?
O are college-ready “planners” Planners did not need to cut costs as much as non-planners.
O with a strategy to pay for all

four years of college

41%

living away from home

got a roommate accelerated their

coursework

ii 28%

Families spent more, borrowed less

Average spending on college Out-of-pocket Borrowing
H oW ey AE spending increased to cover decreased to cover
EIIIES  $11,012 $21,072 420/0 220/ 0

p a id fo r 2>ysecagop0ﬁ5 - A}'gg?trug%?léc of costs of costs
college: $34,855

i ?
4-year private Did you know?
schools Planners borrowed less than non-planners to pay for college.

150/0 300/0 Most families believe in shared responsibility

Parentincome

Student
borrowing & savings
Avariety 310/ 6 060 cUQ
of sources” 0 [ L\ 4 W
Grants &
* 2%  21% 18%
Zar(éo Mostly Student Student & Parent Mostly Parent
borrowing with help from parent equally responsible with help from student

*Numbers are rounded

Did you know?
46% of planners placed the primary responsibility on the parent.

The Students selected
. lower-cost schools
choices

College-ready planners use various strategies to

oflo Fewer students More students
fa m | l| eS enrolled in four-year enrolled at two-year f I .
public colleges public colleges prepare for college:
% 34%
41%)  34% il = 529
46%in 2013 30%in 2013
Used a savings Met with Conducted Used college
planning tool financial experts research savings accounts
Did you know? For help with making a plan to pay for college, visit SallieMae.com/PlanForCollege
Planners had more options from which to choose, with less regard to cost.

= For the full study, please visit
. SallieMae.com/HowAmericaPays
sa“laMae o #HowAmericaPays

The Sallie Mae “How America Pays for College 2014” national study, conducted by Ipsos, is based on telephone
interviews with 1601 individuals; 801 parents of 18 to 24-year-old undergraduate students, and 800 18 to
24-year-old undergraduate students.

© 2014 Sallie Mae Bank. All rights reserved. Sallie Mae, the Sallie Mae Logo, and Sallie Mae Bank are service marks
or registered service marks of Sallie Mae Bank or its subsidiaries. SLM Corporation and its subsidiaries, including
Sallie Mae Bank, are not sponsored by or agencies of the United States of America. Other logos are trademarks or
service marks of their respective owners. SMSM MKT9741 0714
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Helping our Future Leaders Achieve their Goals

Rosemary Martinez-Kepford
School Relations Director,
ECMC

This time of year is always a great time to look for other ways
to help students achieve their goals. Sometimes in the midst
of our busy lives we fail to see that right at our finger tips we
have resources available to assist us archive our goals in help-
ing our future leaders. As we start the new academic year, take
a moment and think of other ways we can assist students.

For example, ECMC’s charitable afhiliate, ECMC Foundation,
helps people of all ages further their education goals, particu-
larly low-income individuals, as well as those who may be the
first member of their family to have an opportunity to attend
college. ECMC Foundation’s innovative outreach programs
focus on college access, retention and success. ECMC Foun-
dation helps to make the dream of college a reality for those
individuals who may not otherwise have an opportunity to
pursue higher education.

ECMC Foundation is working to meet the needs of students,
families and educators in California, by providing tools to
help school’s better assist the student. For example, ECMC
Foundation created PERSIST A Comprehensive Guide for
Student Success in Higher Education, to bolster higher edu-
cation retention and graduation rates. PERSIST provides
education professionals at all types of institutions a guide to
assess their retention rates, set new targets, and plan reten-
tion-focused programs. The guide’s materials support educa-
tors in helping students adjust to college, focus on their goals,
overcome barriers, and navigate all aspects of college life,
from the classroom to the campus community.

Free downloads of PERSIST are available from their website

at www.ecmcfoundation.org.

PERSIST is just one example of the many resources educa-
tors and administrators have at their finger tips to help their
students. As the seasons change, look for opportunities to ex-
plore new resources. As new resources are discovered, take
time to help a future leader and share the resources with your
colleagues. I wish you all a wonderful fall-filled with success
stories and I look forward to seeing you at CASFAA.

¥ )

Poem Submitted by

Gregorio Alcantar
- Financial Aid Counselor
S CSU, Northridge

Financial Aid in 1-2-3

Hear yee, Hear yee

Do you have at least a 2.0?

If so...then you should know

The Pell and Cal grants are almost yours.

There is only one

App that is for loot

For school and what not

which before you graduate has to be done

But in a split second,

if you miss the March 2nd

you came in second

to grants that is with little chance for seconds

So...if cash for college is your need

it’s easy as 1-2-3

Fill out the FAFSA, it’s free

and together we'll say it loud...VWEEEEEEE

-Gregorio Alcantar March 2014
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Competing for Students in the Age of Stop & Think:

F] Cost,Value, and Debt

Carmen Dominguez, Manager,
Higher Education Partnerships,
American Student Assistance

While a college degree continues to be the most important
driver of future earning potential, students are beginning to
evaluate their college decisions differently: assessing the long-
term value of a degree and taking new, unconventional paths
to degree completion. As tuitions rise and employment pros-
pects remain uncertain, university administrators find them-
selves facing new sources of competition for students, includ-
ing the decision to forgo a college degree altogether.

According to U.S. News & World Report, in 2013 overall
college enrollment fell for the second year in a row. “Four
year, for-profit colleges had the largest enrollment decrease
at 9.7%, followed by two-year public colleges at 3.1%.” While
enrollment did increase at both four-year public colleges
(.03%) and private, nonprofit colleges (1.3%)", the numbers
have been dramatically lower than in previous years—and
seem to be declining at a disconcerting pace.” Attracting and
retaining students has long been a top concern for colleges.
Alongside the need to maintain a high-quality faculty, big-
ticket investments, such as the construction of new facili-
ties—whether they are for learning, living or athletics—have
put additional pressure on colleges and universities to deliver
against increasingly efficient business models. Then there’s a
whole new set of non-traditional competitors to think about
as well, as for-profit universities and Massive Open Online

Courses (also known as MOOC:s) have surged in popularity.

There are those who argue that the benefit of a college edu-
cation is measured by factors beyond just the material cov-
ered. As Daniel Luzer, a blogger for Washington Monthly,
put it, “Why do students need to pay $33,000 a year to sit
in a classroom? Well, because college isn't just a delivery of
a lecture. Actual learning is much more complicated than
that, and usually requires people to be in a classroom.”
Luzer’s argument does have merit. However, when consider

! Bidwell, Allie. “College Enrollment Falls for Second Year in a Row.” U.S.
News & Wotld Report. Web. Dec 2013.

? Lederman, Doug. “Enrollment Decline Picks Up Speed.” Inside Higher
Ed. Web. May 2013.

?> Luzer, Daniel. “Janet Napolitano: Online Won't Fix Our Problems.”
Washington Monthly. Web. Apr 2014.

ing the implication of years and years of debt, the experience
of the classroom and campus environment may be increas-
ingly viewed as a luxury, and not a necessity, when consider-
ing educational options.

The arguments for or against college tend to circle around a
universal theme: Money. Justifiably so. It's about value and
return on investment. It's about graduation rates and employ-
ment prospects. And it’s certainly about student loan debrt.

While critically important, employment prospects and fu-
ture salaries are things that university administrators have
little control over. But helping students become more finan-
cially savvy about student loans is an area schools can—and

should—address.

It's important for schools to take a proactive role in help-
ing students become more responsible borrowers and bet-
ter informed higher-education consumers. A Responsible
Borrower Program, properly implemented and supported,
can become a key asset in an institution’s overall educational
and wellness offering—in effect, a critical ingredient in the
school’s competitive differentiation.

Responsible Borrower Programs are becoming an important
new tool for universities to proactively prevent student loan
delinquency and default. On a deeper level, comprehensive
financial literacy programs can positively impact a universi-
ty’s standings as things like The College Scorecard and rating
systems become more prevalent. Of course, there are the per-
ceptual benefits: a student who feels better about their loans
feels better about their college experience. Graduates who are
prepared for their obligations can more effectively manage
their loans and gaining that kind of fiscal capability is what
college is ultimately all about.

For more information about the underlying causes of the
change in student enrollment, alternative paths to education,
changing consumer attitudes, and the emerging value rat-
ing systems, and the role student loan debt plays in decreas-
ing enrollment, please visit asa.org where you can access the
full white paper and also share with your colleagues across
campus.
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Critical Moments: Student Borrowing

| Before, During, and
After College

Carmen Dominguez, Manager,
Higher Education Partnerships,
American Student Assistance

Despite concerns over mounting student debt, financial aid
and student loans continue to be a vital tool for enabling col-
lege access. In the effort to turn the tide of delinquency and
defaul, it is important to consider the student loan lifecycle
as a whole—and to understand the challenges and opportu-
nities faced both by students and university administrators at
each step along the way.

It’s a common situation that begs a number of
fundamental questions:

® Why don't students understand student loans?
® Why are they caught so off guard when payments

come due?

® And why do they wait until things are so bad before
they get help?

The answers may be intrinsic to the way schools approach
student borrowing, One way is to view the process as three
distinct transactional moments: Loan Application, Loan
Disbursement and Loan Repayment. Alternatively, student
borrowing can be seen as a continuum in which borrowing
decisions are informed, positive behaviors are learned and
reinforced, and ongoing support is provided. With each of
these views come important ramifications.

Before School: Caveat Emptor or
Informed Borrowers?

Students spend years preparing for college, and months ap-
plying to schools. When acceptance letters finally arrive, a
whole new world comes into focus—and with it a flurry of
financial decisions to be made. Meanwhile, college and uni-
versities are focused on providing access to education; ensut-
ing students get the funds necessary to attend school.

During School: Out of Sight, Out of Mind?

The gap between borrowing for school and entering repay-
ment is long, busy, and often exciting, as students focus on
classes, extracurricular activities, and living the life of a col-
lege student. Thinking about loans—and how much they are
borrowing to fund the experience—simply isn't top of mind.

After School: Collections Agents or
Empathetic Counselors?

Graduation is one of the most exciting and overwhelming
times in a persons life. And then the reality of student loan
repayments truly sets in. Immediately after school, students
enter a critical grace period before they must begin making
payments. While some actively search for guidance, it's often
not until they enter the workforce that graduates finally (and
fully) realize how much they'll be earning—and how much
of their monthly paycheck goes straight to loans.

For more information about the continuum of borrowing as
well as reactive and proactive approaches related to the three
time periods listed above, please visit asa.org where you can
access the full white paper and share it with your colleagues
across campus.
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Financial Aid TV

a SAP Policy

Dianne Fulmer
Director, School Partnerships
Financial Aid TV (FATV)

Knowing that federal regulations require that each school re-
view each student’s Satisfactory Academic Progress (SAP) in
order to continue to receive federal student aid, it's essential to
ensure that your school’s policy meets their standards. Every
school’s SAP policy must include these three key components:

I. A qualitative measurement component, such as a

grade point average (GPA)
2. A maximum timeframe of program completion

3. A quantitative measurement component, referred
to as the student’s pace rate

Each component measures success in reaching students’ goals
of program completion. The qualitative may be the same for
all students (i.e., at least 2.0 GPA) or may be different by
grade level or program (i.e,, at least a 1.75 GPA for first and
second year students, and 2.25 GPA for third and fourth year
students).

3 Key Components of

Financial Aid TV

ANSWERS ON DEMAND

The maximum timeframe of program completion works
hand in hand with the pace rate, a quantitative component.
For undergraduate and clock-hour programs, students must
complete their academic programs within 150% of the pub-
lished program length. For graduate programs, schools must
establish a maximum timeframe.

To measure the maximum timeframe, schools use the maxi-
mum timeframe to assess the cumulative number of credits/
hours/units earned by the cumulative number of credits/
hours/units attempted. Similar to the qualitative component,
some schools publish a fixed pace rate as a percentage for all
students (i.e., 67%) whereas others may differentiate by year
in school or degree (i.e., 65% for first and second year students
and 70% for third year students and beyond).

Since SAP compliance is consistently in the top ten audit and
program review findings, check out your school’s policy to
ensure that you define these three standards.

We make it work
one semester at a time.

SunTrust Bank offers students the Custom Choice Loan®

to help fill the gap when federal loans, scholarships,
and grants aren’t enough.

suntrusteducation.com
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SunTrust Bank, Member FDIC. ©2014 SunTrust Banks, Inc. SunTrust and the Custom Choice Loan are federally registered trademarks of SunTrust Banks, Inc.
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What You Need to Know About Default Prevention Plans

Sun Ow

Senior Marketing Associate
Great Lakes Educational Loan
Services, Inc.

We all know that planning ahead is an important step in any
success story. But when it comes to default management, hav-
ing a strong default prevention plan can help you provide your
students with the guidance they need at every stage of their col-
lege experience in order to successfully repay their loans. We're
here to answer your questions about default prevention plans,
as well as offer some helpful tips about creating your own de-
fault management success story.

Why Create a Default Prevention Plan?

With loan default and delinquency rates increasing for most
institutions, creating a default prevention plan establishes solid,
obtainable default prevention goals for your school. Since the
3-year CDR officially takes effect this year and a majority of
schools’ 3-year trail CDRs were higher than the 2-year CDR,
having a clear path to default prevention is more important
than ever. Your plan can serve as an outline for school-based
initiatives, as well as protect the integrity of loan programs.
Creating a well-defined default prevention plan demonstrates
your school’s commitment to default prevention. And most
importantly, it helps you maintain your dedication for doing
what's right for your students.

How is a Default Prevention Plan Created?

While developing a comprehensive default prevention plan
may seem overwhelming, putting a plan in place is easier than
you think. Here are a few tips to help you get your plan to-
gether on the next column.

Additional information about Great Lakes can be found online
at schools.mygreatlakes.org/.

schools.mygreatlakes.org/

Default Tips

‘/ Develop a Plan to Meet Your Needs. Use
the default management data available to you,
and sculpt your plans to fit your unique situation.
The U.S. Department of Education and federal
loan servicers are helpful resources.

./ Identify Intervention Points to Reduce
Default Risk. Identifying students who may be

at risk for default and defining specific points at
which to intervene with those students should

a big part of your default prevention plan. Be

sure to leverage intervention opportunities from
enrollment through grace and repayment in order
to help struggling students before problems
occeur.

V Specify Who is Responsible. Designate
individuals responsible for each task in your
default prevention plan up front so that
everyone on your team knows their roles and
how they contribute to your school’s overall
success.

v/ Create Measurable Goals.While you're
planning, it’s a good idea to build in goals and a
schedule on which to evaluate your progress.
Whether it’s quarterly, twice a year, or annually,
take time to look at what parts of your plan are
working, as well as where tweaks are needed.

V Put Your Plan in Writing. Once your plan is
developed, be sure to write it down. Having a
clearly-defined, realistic plan in writing will
ensure you have something solid to refer to
when questions arise, as well as giving you a
great “ruler” for measuring goals and success.

/
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Insourcing or Outsourcing:

Which Is Right for Your School’s Default Prevention?

Chris Jordan
Account Executive
USA Funds

If your institution is stepping up efforts to manage its cohort
default rate, a key question to consider is: Who should do the
default prevention work?

Can your institution and its staff manage default prevention
activities? Should you contract those efforts to third parties?
Or should you take a blended approach involving some in-
house activities and some activities contracted to others?

General considerations
As you evaluate who will handle your default prevention activi-
ties, start by considering these high-level questions:

How does default prevention fit with your school’s mission?
® s there a firm commitment and buy-in from leadership?

What are your default prevention goals?

® Areyou working only to maintain your existing cohort
default rate?

® Are you trying to reduce your rate?

Will you leverage existing relationships with your students
or work with an outside entity?

® Who knows your students better?

® Who is the trusted adviser?

What are the necessary resources?

® What are the staffing requirements?

® Do you need additional infrastructure, tools or resources?
® What are the expected expenses for outsourcing?

How will effectiveness be measured?
® What types of reports or tracking will be provided and
how often?

Pros and cons

Next, consider the plusses and minuses of each option for
performing the default aversion activity identified by your
institution.

Insourcing: Performing default prevention activities inter-
nally leverages the existing relationships you already have with
your education loan borrowers.

Determine your current and projected account volume levels
and portfolio amounts.

Identify internal resources and campus partners to be
involved.

Consider the necessary staff resources.

® What is the staff reporting structure?

® Will staff be dedicated only to default prevention activities
or a combination with other responsibilities?

® What are staft working hours? Will they be available after
normal business hours and on weekends when borrowers
are most likely to be available to answer phone calls?

® What kind of training will be required?

® [s an auto-dialer a good option?

® Could scripted, recorded calls be used?

Determine which tools and infrastructure will be required,
and evaluate the financial strength of potential vendors.

® Will you purchase software?

® Will you license a Web-based application?

® Will you build a custom tool in-house?

Develop policies and procedures.

Outsourcing: Supplementing default prevention efforts
through an external entity offers assistance for schools that
may not have the tools and resources to perform all activities
and functions.

Evaluate whether vendors can — or should — cover the

entire portfolio.

® Does it make sense to use a vendor for skip-tracing or for
late-stage delinquencies?

Consider the budget for using external vendors.

® Will the investment occur at the beginning or will it be
spread out over time?

® [s an auto-dialer a good option?

® Could scripted, recorded calls be used?

How will the vendor contact my borrowers?

Ensure experience, competence and financial strength of

vendors.

® Are the financial statements available in the annual report?

® Do vendors have strong ties with lenders and servicers?

® Should you use more than one vendor to create a competi-
tive environment?

Conduct regular business reviews and audits.
® What are the defined goals and performance standards?
® Are there established benchmarks to monitor over regular
periods of time?
® [s there a performance dashboard to assist with evaluation?
continued on next page
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Develop an incentive agreement and revisit it on a

regular basis.

® What is the incentive for cures that occur during the
cohort window?

® s there a rebate percentage for non-performance, default
or missed objectives?

Improve Your Future Cohort Default Rates

Follow These Eight Tips

The U.S. Department of Education distributed 2011 three-
year cohort default rate notifications to schools in September.
Are your school’s rates higher than youd like?

If so, now’s the time to beef up your default prevention efforts
to help make sure your future rates improve. Eight tips can

help guide your work:

|. Communicate with borrowers at key decision points.
Think of the life cycle of a student as having four phases: ap-
plication and first 90 days, in-school, final year and award
completion, and post-graduation. Each phase represents a
new opportunity to make a difference. Tailor your methods
and messages according to the stage in the life cycle of the
student, and you'll be communicating what they need to hear
when they need to hear it.

2. Introduce financial literacy programs.

Many schools today are recognizing that financial literacy is a
key component of a college student’s educational experience.
If your school has a required student success class for new
students, for example, your school’s financial aid staft could
conduct a financial literacy workshop during that class. The
presentation could cover budgeting, saving, credit and credit
card management, identity theft, federal loans, consumer
loans, and repayment options on federal loans.

3. Communicate across campus.

Too often, when a concern is related to financial issues, other
campus offices consider that concern to be the sole responsi-
bility of the financial aid office. But default prevention should
be a school-wide effort. Student success includes leaving cam-
pus with manageable levels of debt, equipped with informa-
tion to successfully pay back student loans. Everyone has a
vested interest in helping make this success possible.

4. Focus on retention and student success.

The Department studied its student loan portfolio and found
that more than 70 percent of students who defaulted on their
federal education loans left school before completing their
programs. Many schools now are dedicating staff to student
retention activities, in an effort to boost student and school
success and reduce default rates.

Blended approach: A third option is to manage some of
the default aversion activities in-house while contracting out
services that require more specialized staff, technology and
processes. For example, skip-tracing borrowers for whom cur-
rent contact information is not available is a specialized service
schools frequently outsource.

5.Identify and counsel at-risk students.

Know which types of your students are most likely to default
on their education loans. Whether you're studying data or
polling students about their concerns directly, learn the key
indicators of default risk at your campus. Once you create a
profile of your at-risk students, then you can develop a data-
driven plan that works.

6. Use timely and accurate enrollment reporting.

This practice not only is a regulatory requirement, but it also
promotes school and student success. You'll help ensure that
your borrowers who are in school continue to qualify for de-
ferment, and that those who leave school enter their grace
and repayment periods on the correct dates. Having accurate
separation dates on file for your students places them in the
correct cohorts when calculating default rates.

7.Review NSLDS and repayment information.

Regularly look at your reports from the National Student
Loan Data System to promote good debt management for
your students — and simplify your life as well. Use the data
to inform your outreach to borrowers once they leave school.
And keep tabs on the accuracy of your NSLDS data to make
it less likely that you'll need to challenge draft cohort default
rate data. USA Funds Borrower Connect™ also offers on-
demand reports to help you gauge your borrower communica-
tion efforts.

8. Maintain contact with former students.

Start your outreach to former students early in their grace
periods, when they need guidance from a trusted adviser to
get off on the right foot in repayment. Staying in contact and
assisting borrowers who become delinquent in making their
payments will help you get them back on track and prevent
default. Use targeted strategies to assist your borrowers who
already have defaulted as well.

Learn more

Visit the USA Funds website at www.usafunds.org to learn
more about default prevention tools to assist with borrower
communication and financial literacy and student success
training,

L _____________________________________________________________________________________________|
CASFAA NEWS « CONFERENCE ISSUE 2014




Working to Curb Default? Enlist Students’ Help

George Covino
Vice President for Consulting
USA Funds

If you're following the best practice of involving many areas of
the campus in your default prevention efforts, are you including
students in that mix? If not, you're missing a valuable resource
for driving home messages about debt management, financial
literacy and student success.

When trying to effectively communicate to students about
the importance of completing their education and repay-
ing their student loans, it'’s important to enlist the help of
current and former students to spread the word. Students
relate to their fellow students, and their message often reso-
nates better than anything a faculty or staff member can do
or say.

Here are a few ways to include students in your
default prevention efforts:

Peer mentoring. I'm a big believer in this approach, which has
been successful at a number of schools. Your students most
likely are going to discuss money matters with their peers on
campus anyway, so why not make sure they're hearing from

peers through a formal mentoring program that offers guid-
ance based on accurate, relevant information?

Entrance and exit counseling. Student testimonials make a
strong statement, so include in loan counseling current and re-
cent students who can speak to the lessons they learned about
borrowing for college. These current and former students can
provide valuable information about how to successfully man-
age debt, based on their own money management successes
and failures.

Financial literacy presentations. Train a group of students to
be financial literacy presenters. Whether in classes or at spe-
cial events, these students can follow a prescribed set of lessons
that provide helpful information about financial literacy and
succeeding in higher education.

Need more ideas? Check in with student government, pro-
fessors, student-employees and alumni relations staff at your
institution to find current and former students who can help
you with your plans.

Add These Pieces to Your Default Prevention Toolkit

From measuring and analyzing data, to using social
media to reach borrowers, a variety of common strate-
gies are in place at schools that are successfully pre-
venting student loan default.

This new toolkit for student loan default Prevention includes
the following eight steps that many schools have taken to lower
their cohort default rates.

|I. Combine default prevention efforts with a focus on
student success. Schools that have seen reductions in their
default rates do not focus on default prevention alone.
At these schools, default prevention is either part of a
larger student success effort or part of a retention effort, and
all work together to keep students on track and prepare them
up to handle their debt after they graduate.

2. Establish ways to measure the success of your work. The
key is analytics and reporting: Schools should consider data
regarding what is working — and what isn't working — to in-
form their plans for future default prevention initiatives.

3. Get institution-wide commitment. USA Funds staff
often have encountered institutions that, at first, thought of
lowering the cohort default rate as a priority for the financial
aid office only. The best default prevention programs are cam-
pus-wide efforts, however.

4. Take a life-of-the-loan approach. Campus default
prevention work ranges from messages in weekly school
bulletins and kiosks on campus, to in-person exit counseling,
to outreach by phone and email once borrowers leave.

One successful approach is to contact borrowers with as-
sistance early — during their grace period — using targeted
approaches with tools like social media. The messages in so-
cial media should be “actionable.” Give students something
quick that they can respond to very easily.

5.Beproactive in lowering your default rate. Schools should
examine reports for current and upcoming cohorts of bor-
rowers to predict default rates. Taking a proactive approach

continued on next page
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also includes reaching borrowers before they encounter
repayment problems.

6. Enlist the help of students. Many schools that USA Funds
has assisted have found that peer counseling, financial literacy
education presented by students, and programs led by student
organizations and student leadership often yield positive re-
sults, When planning default prevention activities you might
want to consider how you can involve current students.

‘Triple-A’ Approach

7. Assign dedicated staff to the effort. While an institution-
wide commitment to default prevention is critical, schools do
need specific staff focused primarily on carrying out default
prevention activities,

8. Be consistent in your work. Don't let “the emergency
of the week” draw attention away from default prevention
work.

Gets Entire Campus on Board With Default Prevention

Student loan default prevention should be a campus-wide en-
deavor, and efforts to begin this all-encompassing approach
should start at the top.

But getting the support of your institution’s leadership and
others may take some work. When I help schools with default
prevention, I suggest that they lay out the importance of stop-
ping student loan default by using the “Triple-A” approach

with administrators and other groups across campus.

Here are those “As” and how to put them to work to change the
culture at your school:

Awareness

Historically school personnel have seen default prevention as
an issue of the financial aid office alone. But it's important that
campus officials understand that default prevention actually
is the responsibility of the entire school. Help them with that
understanding by educating them about the institution-wide
impact of the cohort default rate.

Recently I met with a group of faculty and staff at a campus
that was experiencing an increase in its cohort default rate. I
let them know that more than 80 percent of that institution’s
funding came from federal Title IV programs — and that this
Title IV funding could be in jeopardy if their cohort default
rate continued to rise. I challenged them to imagine if that
funding no longer were available.

That explanation helped faculty and staff to understand the se-
riousness of the situation facing their school. Being clear about
the implications of a high cohort default rate can help admin-
istrators, faculty and staff to see the importance of default pre-
vention at your school as well.

Accountability

The cohort default rate is a measurement of how well a school
manages its federal financial aid programs, so each school is
held accountable for its rate. Most financial aid offices alone
do not have the capacity to effectively and consistently provide
students with the breadth of default prevention and debt man-

agement information necessary to keep those all-important
default rates low.

So, once you have school administrators on board, ask that
they lead the way in spreading the word about the importance
of default prevention. Again, challenging everyone on campus
to consider the consequences of student loan default can help
in encouraging them to step up to the plate.

For example, when your faculty think of their former students
who later defaulted on their loans, do they think they could
have done more in the classroom to prevent those students
from defaulting? Would those faculty members be willing to
offer extra class credit to those who take part in financial lit-
eracy and student success training?

Action

There are many default prevention tactics that your school
can include in its current processes. But you also need a broad
strategy, and that should begin with the formation of a default
prevention task force and creation of a debt management plan
— regardless of whether the U.S. Department of Education
requires those actions from your institution.

Include representatives from a variety of areas on your task
force, including student leaders and information technology
staff. Build in ways to analyze trends in your school’s student
loan data that can inform your default prevention planning.

And don't forget one of the most crucial parts of implementing
a default prevention plan: tracking those efforts to lower your
cohort default rate. Too often schools believe that if they have
a default prevention plan in place, that alone will reduce their
default rates. But there is a difference between simply having a
default prevention plan and actually conducting cohort man-
agement activities that are data-driven and measurable.

Learn more
If you need default prevention assistance, contact USA Funds
at https://support.usafunds.org/ContactUs, or visit the USA

Funds website at www.usafunds.org.
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Five Quick Steps

to Navigating the National Student Loan Data System (NSLDS)

Pat Robles-Friebert
Strategic Business Director
Inceptia

The world of financial aid is broad and complex. From policies
that span federal requirements to internal guidelines and ev-
erything in between, financial aid professionals are challenged
to provide all of this information to students in a way that

79 Inceptia

A division of NSLP

Luckily, there are tools like the National Student Loan Data
System (NSLDS) that empower students to manage their
federal loan borrowing as they progress through school. To
help you guide your students towards utilizing this site we

thought this quick overview on the basics of NSLDS may be

makes sense and engages them in managing their educational
a helpful resource for you to share with students.

finances. Easier said than done, right?

|. Visit www.nslds.ed.gov and click on the “Financial Aid Review” box on the front page menu to proceed.

Espadol {Spaneshl
Skip Mavigation

START HERI
GO FURTHER
FEDERAL STUDENT AID Mational Student Loan Data System (NSLDS) for Students
Financial Asd Review Exit Counseling Glossary of Terms Browse: nfo/Setup FADS Contact Us

In the naar future, NSLDS Studeml ACcass site will be comsnling o onfy supporonsg the current 4-Sgil PN siandard, It
¥Oul hared @ pan 1hal dosss not Conform 10 ihis slandard, phease visi vy pin ed gov 1o estabiish o mew 4350 pin,

NSLDS stupent access

National Student Loan Data System

Retrieve Your Loan Information

The Mabonad Studen Loan Dala Syshem (NSLDS) s the US
Departmend of Ecucabon’s (ED's) ceniral dalatase Tor shadant aid
HELDS macateds dala #om schocds, guarenly agendiss. the Dwad
Logn program, and omer Deparimenl of ED programs. NELDS
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loand and grants 35 mal feciplents of Title IV Ald can access and
inquire about Mesi Titke IV koans agdior grint dats

Financial Aid Rovees

WhiteHouso gov | USApow ED gow

FOU&A | Privacy Securlly | Mobies

Paying off student loan debt can feel like a long and complicated process for the students you advise. So give
them all the goods! By guiding students towards useful online tools like NSLDS, it is easier than ever for
them to keep tabs on the details of their loans so they may repay their debts successfully. They can feel more
confident about their loan status with just a few quick clicks. Be sure you advise them to log on today to get
started!

continued on next page
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Five Quick Steps (continued)

2. Click “accept” on the next two pages.These pages simply provide details regarding privacy rights and the NSLDS’s
security measures, as students will be entering sensitive information - like their social security number - into the sys-
tem. NSLDS wants to assure you their website has a safe and secure online setup.
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3. Student borrowers may log in to the system by entering their social security number (SSN), the first two letters of
their last name, their birthdate, and the same federal PIN used in order to sign up for FAFSA. Click “submit” to enter.

START HERE
GO FURTHER 2
EDERAL STUDENT AID National Student Loan Data System (NSLDS} for Students
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N5LDS i5 8 repository of information from many S0urces. Changes 1o e cota are made by Mose sources. Colleching the data info eos central location such o5
NELDS pives you comvemence and saves pou ime. ¥ for any reason you disagres with the information raperied fo NSLDS, plaase contact oo ar mone of the
30urces of your clats listed on te detall pages on this it The Department (s 3i50 svadabie 85 8 resource o 1-B00-4FEDAID i you need additional
assistance. Your comments and cormsctions mill heip improve the senices NSLDYS provides.

What s your so<ial security mumber?
Pizase enter tus number without the dashes. For example, 123456789,

What are the first wo (2) letters of your last nama?

What is your date of bisth?
Please enfer B dabe in “mmadyyyy” format. For example, 08171975 for August 17,

What is your PIN?
Prease enter te PN you received from the Department of Education.

&momnwuru 188 1o reteve personsl infrmBion SOOUT you 804 19 BN CCCUments,
including & promissory aole, you must nol share or disclose the AIN io otfiers. By using your AN,
YOU agres rrar-rha)ﬂa:m COMProMised == 10 0 BESI0ES you KNows it. If you think your PIN
has been nge it at the Departs E
Wet site umqmop:m “Change pw

You will be ro-gnfer thiz poge affer 1. inactivity.

refiect :Nmucmmﬂra i the NSLDS datadiase. The cala coatained on this Site 15 for general infarmation
pu-pous au#sm'dm: beusﬂr Efatus, of fax feporting. Pléass consull e Finandial Aid Officer &t pour
Wamsmfcwwdwmummjmmm

FOIA | Privacy Security | Molices WhiteHouse.gov | USAgov | EDgov

Please note - many student borrowers may not remember their assigned PIN, but don’t fret. It is easy for them to re-
cover their pin by visiting www.pin.ed.gov. By simply clicking on “request a duplicate PIN,” entering ID information and
answering a quick security question, they can gain immediate access to their PIN.

4. Student borrowers can now view their profile, including all federal loans and grants in their name. Something im-
portant to note: this summary isn’t all inclusive. If a student also has private loans, or if their parents have outstanding
parent PLUS loans, these will not be listed on NSLDS, so borrowers will need to tally these debts separately.

Under the profile page, simply click on the number icon to the left of each loan to view the details associated with
each loan (see below for more info). Keep in mind that each loan may have a different servicer, so you should advise
borrowers to familiarize themselves with each of their loans’ specific details.
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Five Quick Steps (continued)

Financial Aid Review Exit Counseling Address Enroll Glossary of Terms Browser Info/Setup FAGs ComtactUs Logoff

Aid Summary for Your enroliment status is FULL TIME , effective 051230
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Download

Cick here for Grant information
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O | starromo sussioeEn | sam00 12282007 | sas00 | m saT0r Py
a STAFFORD UNSUBSIDIZED ["sa7:3 | comomoos | ;2722 | W 33229 L mw
[=] STAFFORD SUBSIDIZED | sama0 | orzecooe | s3s00 I 53798 s
[ | stasromo msuesizED | s | ovoonos | sesa = 31288 £
B | srromosussiozn | 3208 | owscoos | mmm | % Fereey I
n STAFFORD UNSUBSIDIZED $4,000 10022002 54,000 % S5.500 3202
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Total DIRECT STAFFORD SUBSIMZED 7183 0
Total STAFFORD SUBSIDIZED 516,861 36
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i Total STAFFORD UNSUBSINZED

5. Once the number icon to the left is clicked, borrowers can view details like which type of loan it is, the current
status (i.e. in grace period, in repayment, loan originated, etc.), the principal amount of the loan, and any interest that
has accumulated.

Details on the “current servicer” of each loan are also available. This is notable because student borrowers are able
to reach out to this contact for any questions regarding that particular loan and to discuss repayment options. Many
student borrowers aren’t keenly aware that their loan servicers are often willing to proactively work with them to
provide a multitude of repayment options to help prevent default.

Your enroliment status is FULL TIME , effective 081320

‘ype of Loan: B STAFFORD SUBSIIZED [ hest |

Loan obtained while attending the COLLEGE- MAIN CAMPUS

MyStudentData
Download

Amounts and Dates
Outstanding Outstanding Outstanding Outstanding
Principal Principal Balance Interest Interest Balance
As of Date Balance As of Date
$2.857 | safez | 02282012 318 | 2282013 | FIXED | %0

Date Entered Repayment: 121132010
Loan Period Begin Date: 03/25/2010
Loan Period End Date: 06/1272010

Interest Canceled Canceled
Rate Amount Date

Loan

Amount

Disbursement{s) and Status(es)
Disbursement Date Disbursement Amount Loan Status Status Description Status Effective Date
oWI92010 52,657 DA

e SEIVICCI EMUETGuaLaLty Agency/ED Servicer information

Conts=: 1ype Contact

830 FIRST ST NE
WASHINGTON
DC 202020000

Cument Lender:

Cument ED Servicer
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SETTING YOU UP FOR SUCCESS

When it comes to student support and outreach, our helpful
people and easy-to-navigate resources provide the foundation
for a successful, long-term strategy.

» Use schools.mygreatlakes.org e Enjoy personalized support and
to conveniently access all the tools, accurate answers from your dedicated
data, and reports you need to help Great Lakes representative.
your students. And our Client Services team

is the best in the biz when it comes

¢ Reach out to students at every stage to finding operational solutions.

of the loan cycle with our extensive
default management resources. * Meet your critical training needs and
stay a step or two ahead with free

e Save time with our comprehensive SmartSessions™ webinars

private loan processing solution,
offering the best features and support
in the industry.

For more information, visit schools.mygreatlakes.org, ®
call (888) 686-6919, or contact your Great Lakes representative. GREAT LAKES


https://schools.mygreatlakes.org



